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Abstract: This paper focus on silk clothing design through questionnaires, analysis consumer
consumption demand and propensity. Then proposed related strategy: silk costume design should
highlight its advantages, on the basis of cultural heritage, shaping the image of the classic silk
clothing; optimize the performance of silk fabrics, silk clothing design need to enhance it wearing
performance; some modern design elements and skill should used in silk clothing design in order to
improve their fashion degree.

Introduction

Silk is one kind of traditional fabric with high represent, it makes the Chinese traditional
costumes with light, soft, elegant material properties and good sense of drape trait. With the
improvement of the modern society, People's living standards have change in consumer demand
and buy propensity ['). Modern silk clothing become more personalized, diversified. Different kinds
of styles, color, fabric performance are used in silk clothing. Some domestic silk brands are
committed to the development their silk products, such as silk clothing , home textile and so on. But
they experience some difficult in orientation because of the modern aesthetic demands. This
research of the silk garments consumer groups and surveys are very important which helps silk
brands make right direction in aesthetic characteristics of modern silk clothing ),

Survey methods

Using questionnaires, the survey was conducted in October 2012.Since Suzhou is the mainly
city of silk consumption, there are many different domestic silk brands gathered here. Thus, a
random sample survey made in Suzhou from silk brand stores to shopping malls even the silk
counters consumers, totally 425 valid questionnaires.

Questionnaire mainly consists of three parts: 1) consumer segmentation, including gender, age,
place of residence, education, occupation and income; 2) consumer psychology, including the
purchase of reasons, buying motives, etc.; 3) consumer behavior, including the fabrics of silk
garment, colors, styles, and sales channels.

Analysis of different consumer groups

Consumer groups subdivide by factors of age, gender, educational level, occupation, to
facilitate the analysis of the statistics of silk fabric, color, style and performance and other aspects.
2.1 The choice and correlation of clothing fabric

By analyzing the differences factors between different consumption and contributes of random
factors in different levels, we can determine the significance in various factors. We use chi-square
test method to get the value of significant probability, if sig. Value <0.05 is considered that this
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factor is significant. In the investigation of the fabric, we choose 10 kinds fabric such as crepe de
chine, heavy crepe, crepe satin, printed satin, georgette and so on. The influences of consumer
choice as we can see from the data that silk crepe satin fabric in most consumers choose high as
51.2%, followed by heavy crepe 39.0%, Stretch Satin 31.3%, crepe de chine 26.0% and other
people like less. Different consumer group are not the same. consumer groups who mainly in 20-40
years old holds the point of view of choice of silk fabrics is concentrated on crepe de chine, crepe
satin, stretch crepe satin and other more traditional types, while younger age groups on chiffon,
georgette, silk knitted fabrics. When analysis from the gender factor. Men usually concern
characteristic of fastness and comfort while female emphasis on aesthetic. Education factor analysis
showed that more higher educational level are more easy to accept the different types of silk fabrics;
different occupational groups shows no significant correlation for silk fabric choices.
2.2 The choice and correlation of clothing color

The investigation of the fabric color though same analysis methods. The fabric color divided
into smarter color, low brightness color, saturation color, unsaturated color, neutral color. The
results from the analysis of the data shows that consumer demand for silk clothing color choices are
higher in low brightness color (48.4%), followed by non-saturated color (37.4%), saturated color
(25%), no color and smarter colored silk clothing color choice on the list. As we can analysis from
consumer behavior, different age group consumers buy clothes for the choice of color have their
special trait. The elder consumers are more inclined to high saturation and bright colors, while
younger consumers contrary; women consumers choose color influence by their aesthetic habits,
while men consumer choice color relatively stable; white-collar for non-saturated colors while
blue-collar pay more attention to brightness color. The impact on cultural level also significant in
color choice, less educated consumers prefer saturation, bright and high bright colors, while
consumers in the undergraduate education are more likely to choose low brightness color.
2.3 The choice and correlation of clothing styles

Similarly, the silk garment consists of dress, fashion, home, jackets, pants, which influence
consumer choices and degrees. Through data analysis, silk fashion styles are accounted for 47.9%,
27.8% of home styles, dress accounted for 23.2%, followed by the jacket and pants only 10.3%.
From the analysis of the visible factors styles, fashion silk garment has become the main consumer.
From the age factor perspective, consumers of different ages have a higher concern silk fashion,
from gender perspective, female consumers more choice of style, fashion, dresses, home, male
consumers are more concentrated in home style; professional display significant elements,
white-collar tend to fashion, home furnishing while blue-collar more focus on fashion styles. But
educational level did not significantly affect the choice of clothing styles.

The strategy of silk clothing design orientation

Silk industry is a typical export-oriented industry in china. In recent years, with the world
economic downturn, the kingpin market of silk products recession slowly, the number of export silk
products decreased significantly. Silk products have gradually from exports to domestic market
because of the great changes in the world economic environment. In order to develop the domestic
market, silk enterprises use their own resources to make silk textile products and apparel products.
But how to accurate positioning their product when facing with domestic market become an urgent
problem to be solved.

3.1 Heritage and cultural traditions, establish classic image

Chinese silk dress has always been typical of traditional clothing as well as the China's “Silk

Road” famous for people. However, China's silk apparel is difficult in inherited traditional silk
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costumes though its splendid history ©*!. They survived in the market full of new brands without
prosperous. Silk costumes in ancient Chinese is one kind of main wear for literati class, their
behavior directly affect the aesthetics of clothing aesthetic connect with Chinese traditional
costumes. Traditional costumes advocating simplicity fresh, natural and elegant style, with a variety
of themes embroidered flowers, landscapes, animals, and beautiful patterns decorated in silk
clothing surface *!. Clothing with fine crafts is also a type of traditional art. However, in the fast
fashion modern society, silk clothing changed into industrial production, the image of the traditional
silk garments getting away from our lives. Silk clothing design orientation must be preserved for
Chinese traditional costumes and heritage of Chinese cultural to form the classic image of it, which
holds of Chinese culture and arts, not only in ancient China has a lofty position, but should retain its
rightful location in modern society. In recent years, some high-end clothing brand based on the
traditional silk culture as their core of positioning, as shown in Figure 1 2014NE ¢ TIGER silk dress
design, with regard to Chinese traditional silk fabrics and embroidery at the core, they made the
shape of the new century classic silk dress image.

Figure 1 2014 NE « TIGER silk dress design

3.2 Optimize fabric performance, enhance wearing function

Silk clothing have some excellent performance like soft, skin-friendly are widely awareness by
consumer. But it have some defect such as fade, fastness are always some key factors that affecting
consumer purchase. The development of silk fabric should be optimized. A new kind of silk fabric
named "machine-washable silk" developed by Zhejiang CaThaYa Garments Co. Ltd., through use
of advanced finishing technology to overcome the shrinkage problem effectively, enhanced wrinkle
resistance and easy to wear after washing and drying. Another research direction in silk fabric lead
by Jiangsu XinYuan Silk Group companies which use natural antibacterial materials in finishing
silk fabrics, it promote the versatility, eco-friendly *!. Some other research focuses on innovations
of silk fabric texture. Through new materials, new processes and new technologies for silk fabrics.
It can rich fabrics surface by modification, blended with other materials and interleaving. These
new silk fabrics in modern fashion design not only to enhance the wearing performance of silk
garments but also widen the space for design and breaking the bottleneck of traditional silk
garments consumption.
3.3 Combines pop elements, innovation aesthetic of silk dress

Modern fashion design which has showing colorful styles is influenced by variety of art forms
such as painting, music and others. First of all, silk clothing design should pay attention to color
which is based on the color of the year or the season as a guide, the consumers usually accept the
clothing just because its color in feature. As shown in Figure 2 is 2013 spring and summer "joyful
and vitality" series of silk dress by Jiangsu Soho Silk Company R & D, they use the season color in
green and blue as the main color and add some decorative process to highlight color contrast, the



Advanced Materials Research Vol. 1048 231

traditional silk garments subtle, elegant aesthetic style instead of the more brightness and visual
image. Secondly, silk garments design should change the style and profile shape boldly. It should
be combined with costume design characteristics designed to show the beauty of the profile shape
and fabric styles. 2013 "summer flowers" series of silk dress developed by Jiangsu Soho Silk
Company R & D makes the Bra strap dress as the main style, increase the detail design in neckline,
waistline, skirt, etc. As shown in Figure 3. In order to highlight the elegant silhouette by using
stretch crepe satin, crepe de chine, chiffon, etc. it is obviously that the new freedom romantic style
became the season's hot products when it facing market.

Figure 2 "joyful and vitality" series of silk dress ~ Figure 3 "summer flowers" series of silk dress

Conclusions

Silk clothing design is an important issue for each silk brand. The accurate design positioning
is the key problem among them. In the context of culture in modern dress, silk dress designed not
only inherited the tradition, but also with the times to keep up with the pace of the aesthetic [°\. Silk
clothing design orientation should include the following three aspects: first, the essence of
traditional culture silk garments should help convey the image to the outside world. Second, silk
clothing design orientation should be included a wide range of contexts, with a blend of modern
design, draw their ideas and information; Third, new technology, new materials and new technology
should become innovative technologies for silk clothing design.
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