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1. Introduction

‘Our cultural and creative sectors are one of oueat
success stories. We are seen as leaders in mapgtasyf
cultural life. Culture not only helps define andgi
meaning to our lives as individuals, it also males
significant contribution to our nation’s prosperity
(Margaret Hodge, MP — UK Minister for Culture, 2098

On November 11th 1998, the Department for Cultiregia and Sport (from now on
referred to as DCMS) launched its “Creative IndastMapping Document” (DCMS
1998). The aim of report, drafted with the help rotlti-millionaire and tycoon
Richard Branson, was to provide a definition ofeative industries’ while, at the
same time, give them the recognition and legitimtey deserved as an important
component of the UK economy.

The document, updated in 2001, defined creativastiges as'those industries that
have their origin in individual creativity, skillral talent and which have a potential
for wealth and job creation through the generat@md exploitation of intellectual
property'(DCMS 2001, p.5).They include advertising, architecture, the art and
antiques market, crafts, design, designer fasHitm, interactive leisure software,
music, the performing arts, publishing, softward gelevision and radio.

Since the publication of the DCMS document thengitve to the creative economy in
UK has been growing fast. The creative industrisgehbeen praised as one of the
UK'’s fastest growing sectors - with average annual growth of 8.0% - three times
more than the overall economy - between 1997 arid ZDCMS, 2003) and the
attention of policy makers, both at the nationall aegional level, has been shifted
towards fostering and supporting them. In 2005 @or8rown, then Chancellor of
the Exchequer, made available £12 million (overeaqa of two years) to develop
leaders in the ‘cultural and creative sectors’ [Beelin et al. 2008). His commitment
to support the creative sector was re-affirmedisn2007 speech launching his bid to
become Labour leader and then again, as Prime fdinisn April 2009 when he
pointed at the creative industries as a meansutib Britain out of recessidh.

While in the UK growing attention was devoted te tbreative industries’, in the US
a new wave of research, led by the work of Richaatida, was pointing out the
importance of the ‘creative class’ and ‘creativigs a driving force in regional
economic growth and prosperityFlorida 2002a, 2002b, 2002c, Stolarick and
Florida 2006). In Florida’s own words at the coretloe creative class there are
‘people in science and engineering, architecture dasdign, education, arts, music
and entertainment, whose economic function is éater new ideas, new technology,
and/or new creative contenthut also‘the creative professionals in business and
finance, law, healthcare and related fields. Thpeeple engage in complex problem
solving that involves a great deal of independadgment and requires high levels of

! In Devlin et al. (2008, Preface)
2 For a summary of his speech sh#p://www.campaignlive.co.uk/news/899097/DigitalitBin-
Summit-Gordon-Brown-pledges-support-creative-indest (last accessed 2@une 2009).




education or human capita{Florida 2002c, p.8)The creative class was also seen as
a non-traditional occupation-based measure of huragital (or ‘talent’), alternative
to the standard educational attainment measureidglet al. 2008).

The question, however, is: how do ‘creative’ indest (i.e. the firm side) relate to the
concept of ‘creative’ class (i.e. the employee Xtd&lthough both making use of the
adjective ‘creative’, the definition of ‘creativetlass encompasses most of the
professions which require some sort of ‘intellettlality’ and it is much wider than
the ‘creative’ industries referred to by the 199&€NIS. In fact, the ‘creative
industries’ - focus of the UK policy — represenstaft from the traditional ‘cultural
industries’ towards a new ‘intellectual propertyzgrnham 2005) and R&D based
(Cunningham 2002) definition of the cultural protioc. In the work of Florida this
category of occupations, which are only a smallsedtor of the larger creative class,
are more closely related tbe concept of ‘bohemians’. Traditionally viewedpeople
who favour more libertine lifestyles (see Bell 19#hd in general refused middle-
class (bourgeois) conventions (Murger 1988), meeemntly similar terms (such as
neo-bohemia or ‘bobos’) have been developed torapass a broader artistic but also
economic driven category of workers (Brooks 200kh&f and Haunschild 2006,
Leadbeater and Oakley 1999, Lloyd 2002). The ‘bahesi, as defined by Florida
(2002a), include the more ‘artistic’ part of the€ative class’ and more specifically:
‘authors, designers, musicians and composers, ad@ars directors, craft-artists,
painters, sculptors, artist printmakers, photogrepd) dancers, artists, performers
and related workers(p. 59). While most economists would agree with idea that
‘creativity’ (especially in its wider understandingften overlapping with innovation
and research & development) and the ‘creative ¢lasgeneral, plays a vital part in
fostering national and economic development (pdotgause it overlaps with the
concept of human capital, with which economists rae familiar), there is still
some scepticism about the role of the ‘bohemiaas’'defined by Florida, 2002a) and
‘creative industries’ on the overall economy.

‘Bohemians’ and ‘creative industries’ are the foafsthis paper. In particular, we
focus on the sub-group of highly educated bohemjan8ohemian graduate¥who
obtained a degree in ‘artistic subjects’ (as defibg Florida 2002a) from UK-based
higher education institutions (from now on refertedas HEIs). We will present
evidence of the role of ‘Bohemian graduates’ in tevelopment of the ‘creative
industries’ but also focus on what kind of caressfifes (including salary and job
level) these Bohemians graduates are likely toeaehiWe will also briefly discuss
the role of London as a hub for the UK creativeneroy andattraction pole for the
‘Bohemian graduates’.

The paper is organised as follows. Section 2 intced the theoretical framework and
definitions used in our analysis. Section 3 degsithe micro-individual data at our
disposal. Section 4 presents the main resultsvielibby a discussion in Section 5.
Finally, Section 6 presents some preliminary cosioluis and avenues for further
research.



2. Theoretical background

The term ‘creative economy’ has become very popotar the last decade (Howkins
2001, Rantisi et al. 2006). Yet, while there idlditdisagreement that somehow
creativity is important for economic growth, theéseconsiderable more confusion on
what this ‘creativity’ entails and what the contrilon of the ‘creative economy’
really is. This confusion seems to stem mainly fiterma problems:

1. The supply and demand side of the ‘creative @egnare variously defined and do
not overlap. Moreover, there has been a prolifenatif new terminologies (creative
industries, creative class, creative cities, cveatiusters etc.).

2. There is a need of better defining the linkdgetsveen the ‘creative economy’ and
concepts such as human capital and talent to rdeahe view of geographers and
economists.

2.1. Labour supply and demand in the creative ecomay: creative class vs.
creative industries

The definition of ‘creative industries’, which rgsent the labour demand side of the
creative economy, is a lot more restrictive thaa tefinition of ‘creative class’,
which represent the labour supply side. Howeverilemfe definitions of ‘creative
class’ and ‘creative industries’ do not overlagytido have in common the attention
towards the added economic value derived from kedge and creativity. Moreover,
both concepts have been criticised for being etib@mnarrow or too broad.

Markusen (2006) sees the definition of ‘creativassl (Florida, 2002c) as an
artificial construction which merges together diffiet occupations (e.g. artistic
occupations with engineering, science and techmyologes) with very little in
common. She also questions the relationship betwien idea of ‘creative
occupations’ and the creative class discourse ashae. Markusen and Schrock
(2006) highlight the need to use a narrower dediniof creative class (i.e. limited to
artistic occupations) to understand the core dynami the creative sector and better
estimate its contribution to local and regional @epment. This is also the view of
Montgomery (2005) which is an advocate of the ingooee of creative industries
rather than creative class in local development.

The DCMS definition of creative industries did memain without criticism either.
From a methodological perspective, it proved dificco implement and the data
available show the centrality of some sectors, darinot effectively map others
(Creight-Tyte 2005)From a theoretical perspective, Galloway and Dun@06)
question the use of the term ‘creative industriétsimplies, they argue, that their
contribution and value has to be measured onlycanemic terms, while this is not
always compatible with their role and mission ag pathe cultural sector. Similarly,
Garnham (2005) questions the shift from culturaustries to creative industries as
linked to a new emphasis of the government onladtlal properties and copyright
industries, so more on the economic value of caltWhile these limitations and
contradictions remain, the aim of the new framewweds to bring new centrality of
arts and culture in society (Smith 1998) and hamnbgraised as a new vital step



towards assessing the role of these sectors (Cgimminm 2002, Hartley and
Cunningham 2001).

Our view is that, indeed, the ‘creative class’ a$irskd by Florida, is too broad to
enable a meaningful empirical analysis. It includery different occupations (such as
physicists and artists which can hardly be thowgtats having similar characteristics)
and this unaccounted heterogeneity can lead toeausig results. As Hansen and
Niedomysl (2009) point out, the creative classdsfined accounts on average for
around 35% of the total workforce and it encompassary different occupations
whose contribution to regional growth is considgrabnequal. Florida himself
underlines thatthere is good reason to believe that some occupsitand specific
types of skill play a relatively larger role in negal development(Florida et al. 2008,
p.19) and proceeds in analysing ten sub-growbsthe creative class separately.
However, the ten sub-groups are treated equallynanchention is made to the fact
that the ‘Arts, design, entertainment, sports aradliai sub-group (the ‘bohemians’)
has a stronger link with the ‘creative industriaed should therefore be given special
attention (although a short section on the ‘cultecnomy’ is added at the end). The
results prove that the ‘bohemians’ are stronglyedated with both regional wages
and income, although the model for this sub-graupat strictly comparable with the
models for the other nine sub-groups as the ‘talmandex’ has to be substituted by
the ‘gay index’ for multicollinearity problems.

2.2. Creative class, creative industries and humarcapital: the Bohemian
graduate.

The relationship between creative class and creatdustries is complicated even
further when we introduce the concept of humantah the picture.

Mellander and Florida (2007) and Florida et al.0@0argue that two are the main
issues regarding human capital. One is how to inesisure it, the second is what are
the factors influencing its distribution over spa€Eellowing Florida (2002a, 2002b,
2002c) they also argue that the best human camiggsure is not the traditional
educational attainment, but rather an alternativeasure based on the set of
occupations that make up the ‘creative class’. Thkp argue that this measure
outperforms the conventional human capital measuegplaining regional growth as
it accounts for utilised skills rather than justgttial talent.

However, this view is not universally accepted #meldebate is still very much open.
Hansen (2007) shows that the correlation betweeatige class and human capital
(traditionally measured in terms of educationakiathent) is 0.94. A very high
correlation is also found in Finland, Denmark anorWay - respectively 0.96, 0.84
and 0.85 (Andersen et al, 2008). These high cdioelspose some doubts about how
much the Floridian creative class add to the ti@ail human capital theory. As
Glaeser (2005) observes, if the creative class damsffect over and above the
traditional measure of human capital, then it stidag positive in a model in which

® These sub-groups are: 1. Business and financiaratipns, 2. Computer and mathematical
occupations, 3. High end sales and sales manage#neits, design, entertainment, sports and media,
5. Management, 6. Architecture and engineering,.€gal, 8. Life, physical and social sciences, 9.
Healthcare and 10. Education and Training.



both variables are included. However, by runningjraple regression, he finds that
while the percentage of adults with a college etionahas a positive and statistically
significant impact on growth, the share of workersthe ‘super-creative core’ is
statistically insignificant when the schooling \adie is included. The two variables
are also highly correlated (0.75). Other contribng, such as Wojan et al. (2007),
Rauch and Negrey (2006) and Donegan et al. (2@08),show that the creative class
measure of human capital performs very similarlythe traditional educational
attainment measure (in fact sometimes better,dmetimes even worse).

The relationship between creative industries anddrucapital has also been proved
to be particularly strong. A report by NESTA (200s&h)owed the DCMS-defined
creative industries in the UK are a ‘highly edudatsector, with 43% of the
employees having a tertiary degree qualificatiohigher (compared to an average of
16% for the workforce as a whole).

In this paper, we focus specifically on people wdre at the intersection between
creative class, creative industries and human aapie. graduates who obtained a
degree in a ‘bohemian’ subject (creative arts, quering arts, design, mass
communications, multi-media, software design angiresering, music recording and
technology, architecture and landscape designjhé&g combined both creativity and
human capital, their role in contributing to thecdb economy should be almost
unanimously accepted by both the advocates of thatice class theory and the
human capital theory.

Figure 1: The ‘Bohemian’ graduate
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As Figure 1 shows, the concept of creative clagh lmman capital (traditionally
measured) are largely overlapping. Bohemians aee anthe sub-groups of the
creative class and in turn, the bohemian gradwatehighly educated bohemians (i.e.
with high ‘formal’ human capital). On the labour ndand side of the creative



economy, there are creative and non-creative indsgstCreative industries are a
much narrower concept than the creative class endtactly related to the concept of
bohemians in reference to the sector that theudelHowever, as Higgs et al. (2008)
have shown, occupations which characterise thetieeemdustries sector, can now
often be embedded in other sectors of the econtimeyefore creative occupations
represent both occupations in the creative indestind creative (in bohemian terms)
occupations in other industries.

There is now a large amount of literature on bbthlink between human capital and
economic growth and creative class and economiwtfrolhe focus of our paper is
not, therefore, to provide yet another contribut@mm this theme. Rather, our main
focus is to analyse how bohemian graduates, whobatk creative and highly
educated, contribute to the creative economy throtngir ‘creative occupation’.
Moreover, as it has been argued that knowledgseik and spillacrosses (Stolarick
and Florida, 2006) arise from both creative andhlyigeducated people, we are
interested in analysing the job outcomes of bohergiraduates. Despite their role in
fostering local development, bohemian graduatesseestruggle in finding well-
paid and stable positions in the labour market.

Our paper provides the first detailed micro-indivatlanalysis of bohemian graduates
and their careers. It is the first attempt to asgbsir role in the creative industries
sector in the UK and also to test whether they iadged, at a ‘salary disadvantage’
when looking for jobs. If it is true that the cdbtrtion of bohemians to local
economic growth is central, this should somehowdmmgnised by employers and
internalised in their salaries by a perfectly fumaging labour market. However,
although at present there is no detailed quamn#@atnicro-economic analysis on
bohemian individuals (mainly because of the lackaif), there have been, within the
cultural studies and sociology fields, more quaira studies, which identified the
problems faced by artists as an occupational group.

Menger (1999), for instance, finds that artistsnpared to the general work force, are
on average younger, better educated, more conteshtiraa few metropolitan areas,
have higher rates of self-employment, but also tlwe “higher rates of
unemployment and of several forms of constraineteremployment [...] they earn
less than workers in their reference occupationategory, that of professional,
technical, and kindred workers, whose members twmparable human capital
characteristics” (Menger 1999, p. 545)Throsby and Hollister’'s (2003) study on
around a thousand artists in Australia finds tha¢e quarter of all artists are either
freelance or self-employed with 63% holding moranttone job. McRobbie (2002)
contribution on fashion designers highlights thb josecurity and unsettled career
pattern of people entering this sector. Similaother authors focus on the importance
of ‘portfolio careers’ and the risk and uncertaictyaracterising creative jobs (Blair
2001, Ekinsmyth 2002).

3. Data and methodology
Our empirical analysis is based on data collectethb Higher Education Statistical

Agency (from now on referred to as HESA) on stusembo graduated from British
HEIs at the end of the academic year 2006/07. Tid bur dataset we combined two



different HESA data streams: the ‘Students in High@ucation’ and the ‘Destination
of Leavers from Higher Education Institutions’ @lsnown as DHLE).

The 2006/07 students’ survey includes records 862815 students in all the British
HEIs (169 institutions overall). For each studemtfoimation on personal
characteristics (such as age, gender, ethnicitglyrse characteristics (including
subject studied at 4-digit JACS cddenode of studying, i.e. full-time or part-time,
institution attended, final grade achieved for lista) and location of parental
domicile (at unit postcode levd) was collected. The DHLE provides us with
information on graduate employment between six aighteen months after
graduation. In 2006/07 information on 332,110 gedds was collected and it
included not only the salary and location of thelw, but also a brief description of
their tasks and the SOC4 and SIC4 codes of theuwpation. In the final combined
database we had 242,469 ‘valid’ cases (i.e. witinissing information).

We based our definition of ‘creative industries’ DEMS definition which includes
the following sectors: Advertising, ArchitecturertAand antiques markets, Computer
and video games, Crafts, Design, Designer fashigim and video, Music,
Performing arts, Publishing, Software, Televisiom aadio. DCMS (2009, p. 9-11)
provides us with the exact SIC4 codes includedhéndefinition of creative industries,
so we could match them with the SIC4 codes of ttripations entered by graduates
and collected in the DHLE survey.

Identifying the ‘bohemian graduates’ was a considgr more difficult task. We
based our definition on the JACS 4-digit subjectie and included three main
categories of graduafes

a) Creativeartsand desigrgraduates: all JACS codes starting witfy W

“ For more information on the Joint Academic CodSystem (or JACS) seettp://www.hesa.ac.uk/
index.php?option=com_content&task=view&id=158&ItemR33

There are approximately 1.78 million unit postcodeghe UK (seehttp://www.statistics.gov.uk/
geography/postal_geog.gspeach postcode contains up to 100 addressesl®ig a more typical
number, so this is a very fine spatial resolution.
® The paper does not attempt to identify in whichywhese three groups are cohesive or what
difference emerge among these three sub- groupscdhld be the focus of future research.
" These includeEine ArtsW110 Drawing, W120 Painting, W130 Sculpture, W1B@intmaking,
W150 Calligraphy, W160 Fine Art Conservation, W1Bide Art not elsewhere classifie@esign
W210 Graphic Design, W211 Typography, W212 MultiraeDesign, W213 Visual Communication,
W220 lllustration, W230 Clothing/Fashion Design, 312Textile Design, W240 Industrial/Product
Design, W250 Interior Design, W260 Furniture Desi§V270 Ceramics Design, W280 Interactive
and Electronic Design, W290 Design studies not vdisee classified; Music W310
Musicianship/Performance studies, W330 History afsh, W340 Types of Music, W350 Musicology,
W360 Musical Instrument History, W390 Music notesiéere classified; Drama: W410 Acting, W420
Directing for Theatre, W430 Producing for Theait}40 Theatre studies, W450 Stage Management,
W451 Theatrical Wardrobe Design, W452 Theatricak®&tap, W460 Theatre Design, W461 Stage
Design, W490 Drama not elsewhere classifigdnce W510 Choreography, W520 Body Awareness,
W530 History of Dance, W540 Types of Dance, W59@d2anot elsewhere classifigdinematics and
Photography W610 Moving Image Techniques, W611 Directing MatiPictures, W612 Producing
Motion Pictures, W613 Film & Sound Recording, W6Ziéual and Audio Effects, W615 Animation
Techniques, W620 Cinematography, W630 History afe@iatics and Photography, W631 History of
Cinematics, W632 History of Photography, W640 Pgadphy, W690 Cinematics and Photography
not elsewhere classifiedCrafts W710 Fabric and Leather Crafts, W711 Needlecrsft/12
Dressmaking, W713 Soft Furnishing, W714 Weaving,1%8/Teatherwork, W720 Metal Crafts, W721




b) Creativemediagraduates: JACS codes starting with P

c) Creative others Multi-media Computing Science (JACS code G450);
Software Engineering (G600); Software Design (G6Xl)dio Technology
(J930); Music Recording (J931); Musical Instrumérgchnology (J950);
Architecture (K100); Landscape Design (K300).

In terms of how our definition relates to the mbhody of literature, the JACS codes
we selected are a proxy for the sub-group of theatore class, which has been
identified with the term ‘bohemians’ (Florida 200Zdorida et al. 2008a). There is
also a strong correspondence between our JACScssibged the DCMS (2009)

definition of creative industries. Students whodgtd ‘combined subjects’ of which

only one was ‘creative’ were classified as ‘palyi®ohemians’.

After having defined ‘creative industries’ and ‘l@whian graduates’ for the purpose of
this paper, our methodology followed three maipste

1. Firstly we used some simple descriptive stafistto draw apicture of the
‘bohemian graduatesh our sample and their relationship with the tixeaindustries;

2. Secondly, we used a binary logit model to idgntwhat factors affect the
probability of getting a job in creative industries (for both undergraduates and
postgraduates). Formally:

_ 1
Priy =1[x )—m (1)

3. Finally, we used a multinomial logit model toaexine how certain student or
course characteristics influence the probabilitygeftinga particular type of joln
creative industries. Following Elias and Purceldd2a) we identify five possible
types of jobs: traditional graduate, modern graglua¢w graduate, niche graduate and
non-graduate. The following multinomial logit modehs then estimated:

Silversmithing/Goldsmithing, W722 Blacksmithing, 2& Clock/Watchmaking, W730 Wood Crafts,
W731 Carpentry/Joinery, W732 Cabinet making, W738rdietry and Inlaying, W734 Veneering,
W740 Surface Decoration, W750 Clay and Stone Graffg51 Pottery, W752 Tile Making, W753
Stone Crafts, W760 Reed Crafts, W761 Basketry, WT®&2atching, W770 Glass Crafts, W771
Glassblowing, W780 Paper Crafts, W781 BookbindM{82 Origami, W790 Crafts not elsewhere
classified; Imaginative Writing W810 Scriptwriting, W820 Poetry Writing, W830 Bm Writing,
W890 Imaginative Writing not elsewhere classifigdthers in Creative Arts and DesigiWw990
Creative Arts and Design not elsewhere classified.

® These includeinformation ServicesP110 Information Management, P120 Librariansti®21
Library Studies, P130 Curatorial Studies, P131 MuseStudies, P132 Archive Studies, P190
Information Services not elsewhere classifiedblicity StudiesP210 Public Relations, P290 Publicity
studies not elsewhere classifiddedia studies P301 Television studies, P302 Radio studies3P30
Film studies, P304 Electronic Media studies, P3@pdP-based Media studies, P310 Media Production,
P311 Television Production, P312 Radio Producti®813 Film Production, P390 Media studies not
elsewhere classifiedRublishing P410 Electronic Publishing, P411 Publishing ouiaivideo tape,
P412 Publishing on CD-ROM, P413 Publishing via therld Wide Web, P420 Multi-media
Publishing, P430 Interactive Publishing, P490 Ralitiig not elsewhere classifiediournalism P510
Factual Reporting, P590 Journalism not elsewhegissified; Others in Mass Communications and
DocumentationP990 Communications and Documentation not elsesvtlassified.
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Equation 2 gives the estimated probabilities ofviaial (i.e. a bohemian graduate)
getting a certain ‘graduate job typei’ (compared to the ‘base typdy ‘which in our
case is a non-graduate job) as a function of @seficharacteristics (vects)°.

4. Results

4.1 Summary descriptive statistics on bohemian gragtes and creative
occupations

4.1.1 Supply and demand of bohemian graduates

In the year 2006/07 around 12% of students obta@ngelgree in a ‘bohemian’ subject
(as defined in section 3). Around another 2% greatlan combined subjects which
included a ‘bohemian’ component. In absolute numibiris means that over 33,000
bohemian graduates were produced by British HE Isetallocated to the job market
(see Table 1).

Table 1: Number of graduates in the sample by stibje

Subject No. graduates
Non bohemian subjects 208,481

% over total 85.98
Partially bohemian subject 4,299

% over total 1.77
Bohemian subjects 29,689

% over total 12.24
Total valid obs. 242,469

However, as creative industries and the creativen@my are a relative modern
phenomenon, bohemian subjects are not considesed dore’ academic disciplines
and hence they are mainly taught in colleges ov*nmiversities (i.e. ex polytechnics
which achieved university status after the endhef ‘binary divide’ in 1992). The
more prestigious universities in the UK (so-call®dissell group’) still prefer less
artistic and more science-based courses (Table 2).

Table 2: Number of bohemian graduates by HEI type
HEI Type No. of % of UK Subiject (%)
HEIs  students | Non Partially  Bohemian

® These characteristics might be individual, courselogation characteristics, but they might be
‘invariant’ to the chooser (in our case the graduates), ieratlords they cannot be characteristics of
the choice (in our case the job type).
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taught bohemian bohemian
Russell Group 20 20.90 | 94.30 1.14 4.56
Other ‘old’ 42 23.41 | 91.38 151 7.11
‘New’ 57 47.99 | 82.70 2.07 15.23
Colleges 50 7.70 | 67.44 2.43 30.13
Total 169 100 | 85.98 1.77 12.24

As Table 2 shows, only around 4.5% of graduates fRussell group universities
studied a bohemian subject, compared to 7.1% ieraild universities and 15.2% in
‘new’ universities. Colleges remain, however, thestrestablished HEIs in teaching
bohemian subjects, with around a third of theidetis attending these courses. The
fact that bohemian subjects are relegated to HHEishy on average, are considered
less prestigious might have implications for theplyability of bohemian graduates.
The quality of the HEI attended is in fact a ‘sijrfa la Spence 1973) of the quality
of the graduates themselves over and above tmgil fiegree classification and it is
often crucial in landing a high paid job in the dab market. This point will be
explored further in the discussion of our results.

To identify the demand side of the bohemian graalla@bour market, we used the
SIC4 and SOC4 codes defined by the DCMS documed@9)2 We refer to this

labour market made by jobs in creative industrias @eative jobs in other industries
as ‘creative occupations’. As Table 3 shows, thanition includes 41,700 jobs in

our 2006/07 sample which represents just over 1702%ll our observations. This
confirms the general policy acknowledgement tha tireative industries have
become a significant sector in the UK economy anting for 6.4% of Gross Value

Added (GVA) in 2006 (DCMS, 2009). Employment in tbeeative sector has also
shown a growing trend from6m in 1997 to 2m in 20Q0an average growth rate of 2%
per annum, compared to 1% for the whole of the escgnover the same period
(DCMS, 2009).

Table 3: Creative Occupations in our sample (base@QCMS, 2009)

Sector No. of jobs
Non Creative Occupations 200,512
% over total 82.78
Creative Occupations 41,700
% over total 17.22
Total valid obs. 242,212

By comparing the figures in Table 3 with the figuia Table 1, there seems to be a
reasonable alignment between the supply (14.01%axfuates) and demand (17.2%
of jobs) of bohemian type skills. It is interestirfgpwever, to investigate how well
these two sides match.

4.1.2. Matching bohemian graduates and jobs in créi@e occupations

Table 4 shows the relationship between the numifecseative occupations taken up
by students who graduated in 2007 and the sulbjegtdtudied.

11



Table 4. Matching between bohemian graduate aratigesoccupations
Jobs

Graduates Non Creative Occupations| Creative Occupations
Non bohemian 183,168 25,070
87.96 12.04
Partially bohemian 2,700 1,595
62.86 37.14
Bohemian 14,621 15,033
49.31 50.69
Total no obs. 200,489 41,698

As it is clear from Table 4, there seems to be msicierable mismatch between
occupations and qualifications. While the large onigj of non-bohemian graduates
(almost 88%) is employed in non creative industagexpected, only just over half of
the bohemian graduates (50.69%) find a job in tleato/e industries or in a creative
occupation outside the creative industries. If Wwent look at the total number of
creative occupations taken by bohemian (or paytiailhemian) graduates vs. non-
bohemian graduates, we notice that around 60% efjobs are taken by non
bohemian graduates.

There might be various explanations behind thisfmatch’. It is widely acknowledge,
for instance, that the creative industries arerg deverse collection of sectors which
includes more business service oriented sectodh (aa advertising or design), but
also some strongly technological driven sectorgh(sas the game industry or the
media sector) which require a wide range of tecrskills alongside purely creative
ones. Caves (2000) argues that one of the maimacteaistics of creative industries it
is, in fact, this requirement for a very diversage of skills. This could explain the
large number of non-bohemians graduates employedtiencreative industries. As
Higgs et al. (2008) argue, however, it is also titu@t creative skills are employed
widely in all sorts of sectors, above and beyond thmneative industries sector.
Although this would not explain why almost half daohemian graduates find a job in
a non creative occupations, it can be argued thraesof creative skills mastered by
creative graduates have a wider application inkttmvledge economy (Oakley et al.
2008).

One result of the mismatch between subject studredl industry of employment
might be a lower entry salary. We calculated therage entry salary by subject
studied and occupations (creative vs. non creatiMed results are reported in Table 5.

Table 5: Mean (and median) salaries by subjecietiumhd occupations

Occupations
Graduates Non Creative | Creative All
Occupations | Occupations| (row)
Non bohemian 22,831 21,218 22,644
(20,000) (19,000)( (20,000)
Partially bohemian 17,519 17,859 17,651
(17,000) (18,000)| (17,000)
Bohemian 17,521 17,483 17,503
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(16,000)]  (17,000)] (17,000)
All (column) 22,449 19,935] 22,053
(20,000)]  (18,000)| (20,000)

Although, following from the arguments summarisadthe theoretical background,

we expected the bohemian graduates to be at g shéadvantage compared to the
non-bohemian graduates, some of the results ineTabke still quite surprising. Non-

bohemian graduates have a higher salary than nleartian graduates irrespective of
the industry they enter. Even when they are emplagecreative occupations they

command a salary which is, on average, almost 84@fre than bohemian graduates
(despite bohemian graduates being a better ‘m#&tatreative occupations).

Without further investigation it is impossible tdentify exactly the causes of this
salary discrepancy, but some hypotheses can baeelaOne such hypothesis is that
the HEI attended by graduates influence the ertigrg they can command. The fact
that bohemian graduates are more likely to studypew’ university or colleges and
less likely to come from Russell group universitieight harm their career prospects
(at least initially).

Some authors (e.g. Towse, 2001) highlight thatvihiengness for so many students
to undertake artistic training creates an oversupphrtists, in particular where HEls
entry in these subjects is not capped or filtei&db{ng, 2002). In the UK context

specifically, Oakley et al. (2008) report a 60%rease in the number of art and
design graduates in the last decade. Moreover,colbie and Forkert (2009) point
out, entry to some courses offered by HEIs in fielsl still does not require A-level

gualifications.

Others (such as Blackwell and Harvey, 1999) arpaé this difference in salary and
job level might be a consequence of the fact thextet is a longer transition period for
the graduates in these disciplines that requiresmtio build contacts, establish a
portfolio or relevant experience. McRobbie (200@ithier highlights the difficulties
for creative graduates to enter the networks amthlsoontexts which facilitate their
employability. This low income profile is still pgent, however, in the longitudinal
study of Oakley et al. (2008) looking at alumni agrdduates from the University of
the Arts where the gross annual income of respdedeas in 30% of cases below
£ 10,000 a year. This trend reflects what McRolbtaid previously defined as ‘jobs
without capital’ in the designer fashion sector Rbbbie 1998); similarly Ross (2003)
studying the new media workers and consideringr tlverking conditions uses the
terms ‘net slaves'.

Another hypothesis to explain the lower salary ofiémian graduates, as suggested
by Oakley et al. (2008) might be that the pedagomclel used in teaching bohemian
subjects does not prepare students for the widewlaige economy and needs to be
changed. In 2008 a forum of academics involvedrisa and design teaching GLAD
(Group for Learning in Art and Design) have calfeda change in the skills offered
to graduates in arts and design subjects (Uniyedditthe Arts 2008) with greater
emphasis on problem-solving skills and involvemehtbusinesses “reflecting the
multidisciplinary nature of the creative industties
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4.1.3 Location of creative jobs: the role of London

The creative economy is well-known to be a highdpaentrated sector (Scott 2000)
with specific local clusters (Pratt 2004, Turok 208Vu 2005) and a major presence
in major conurbations and global cities (Olfert &aftridge 2008).

The recent work by the DCMS and BERR (2008) mapgimgs belonging to the
creative industries in the UK shows the dominaré r@f London, with few other
cities, such as Birmingham, Manchester and Ledds, @laying an important role.
The role of London as hub for the creative indestas a whole is shown by (Clifton
2008, Oakley 2006, Pratt 1997), while other autlffmsexample Reimer et al. 2008)
describe the role of London for specific sub sextirthe creative economy (such as
design).

While the centrality of London and the South Eastalways acknowledged, the
potential for other UK regions to emerge as sedordaubs in the creative economy
has been critically questioned by the literaturbg@ain and Comunian forthcoming,
Oakley 2004), despite being the focus of many polmtiatives (DCMS 1999,
DCMS and BERR 2008),

Our data also show a strong attraction of bohemraduates towards London (Table
6). Bohemian graduates working in creative occpatiare twice as likely to be in
London as non-bohemian graduates working in noate occupations (36% vs.
18%).

Table 6: Percentage of graduates working in Lortwosubject studied and
occupations

% working in London

Graduates Non Creative | Creative
Occupations | Occupations
Non bohemian 18 29
Partially bohemian 19 34
Bohemian 21 36

4.2 Who gets a creative job? A logit model

So far we have presented a series of descriptateststs on the supply and demand
side of the bohemian graduate labour market andthevtwo sides matched. In this
section we will try to draw a picture of what kid individuals are more likely to
enter the creative industries. In order to do sowkeemploy a simple binary logit
model in which the dependent variable is the Ihkadid of having a job in a creative
occupation (inside or outside the creative indasjrand the independent variables are
a series of individual and course characterisfRissults for undergraduate students
are presented in Tablé%

9We estimated the same model also for postgraduatésesults were similar to undergraduates and
not worth a separate discussion. Results on pakigtas are available upon requests from the authors
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Some of the results confirm what we found in thev@us section. Graduates from
Russell group universities are less likely to erstecreative occupation and so are
graduates in science subjects. Despite some ofmisenatch between bohemian
graduates and creative occupations (Table 4), gtaduin bohemian or partially
bohemian subjects are more likely to enter a aregtib than other students. Among
the ‘partially’ bohemian subjects the combinatioittwgocial sciences (either 50-50 or
as a major) is more likely to lead to a job in tikeaoccupation than the combination
with other subjects. As far as location is concdrneondon, as expected, as the
highest positive coefficients (i.e. increasing ttteances of getting a creative job)
followed by the South East. Wales is the worstgrening region (being the only one
for which the negative coefficients is actually rsfgcant). Looking at personal
characteristics, male graduates are more likelgriigr a job in creative occupation
than female graduates (Blackwell and Harvey 1998, 2802, Clare 2008), while
older graduates are less likely (hence confirming findings by Menger 1999).
Graduates of black ethnicity are less likely toeerthe creative industries than white
graduates (McRobbie 2002), while Asian are, maybeprssingly, more likely
(Smallbone et al. 2005). Finally, graduates with tibp mark of a first are more likely
to enter a creative occupations than graduateslextar marks. This is not surprising
given the role of London and the fact that top gedds tend to migrate towards
London, while worse graduates are more likely tokena corrective migration
movement after graduation and return home (seei&a@§05, Faggian and McCann
2009a, 2009b, Faggian et al. 2006, 2007).

Table 7: Modelling the probability of getting a atize occupation, undergraduates,
2006/07

Dependent variable: o/ dx

Job in creative industries =1 z-value Means
Personal characteristics

Male 0.065*** 32.13 0.396
Full time 0.001 0.25 0.836
Age band~21 0.002 0.74 0.267
Age band~22 -0.006** -2.00 0.164
Age band~23 -0.016*** -4.35 0.074
Age band~24 -0.027*** -5.59 0.037
Age band~25+ -0.102*** -37.63 0.277
Black -0.014*** -2.76 0.038
Asian 0.012%** 3.29 0.077
Mixed ethnicity 0.005 0.72 0.018
Ethnicity unknown 0.007 1.19 0.029
Disability 0.006* 1.74 0.082
Disability unknown 0.010 1.37 0.031
1st class degree 0.024*** 6.98 0.098
2:2 class degree -0.019*** -8.57 0.238
3rd class degree & pass -0.014*** -3.19 0.046
Other degree class -0.075*** -29.18 0.234
Course characteristics (university type, subject)

Post-1992 university 0.010%+* 2.83 0.517
Other old university -0.001 -0.21 0.206
Russell Group university -0.016*** -4.11 0.198
Social science subject 0.003 0.95 0.236
Science subject -0.029%** -8.69 0.396
Arts & humanities-led combined studies 0.053*** 7.17 0.036
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Social science-led combined studies 0.002 0.30 0.062
Science-led combined studies -0.003 -0.57 0.054
Subject unknown 0.068*** 5.64 0.012
Partially bohemian subject 0.176*** 11.30 0.022
Bohemian subject 0.322*** 53.37 0.135
Social science X bohemian subject 0.052*** 6.96 0.031
Science X bohemian subject -0.040*** -5.02 0.008
Art;_humanmes—led X partially bohemian -0.067** -6.38 0.008
subject

Arts_humanities-led X bohemian subject -0.077*** -8.74 0.004
Social_science-led X partially bohemian subjegc.068*** 3.93 0.008
Science-led X bohemian subject -0.048*** -4.36 0.004
Subject unknown X bohemian subject -0.031* -1.72 0.001
Location

North West 0.019*** 3.23 0.117
Yorkshire & Humberside -0.003 -0.58 0.082
East Mid -0.004 -0.70 0.062
West Mid -0.004 -0.69 0.076
East 0.015** 2.33 0.063
London 0.113*** 17.01 0.196
South East 0.034#** 5.59 0.129
South West 0.005 0.79 0.072
Wales -0.016** -2.55 0.047
Scotland 0.018*** 2.75 0.086
Northern Ireland 0.021** 2.59 0.029
No. of observations 166373

Log pseudo-likelihood -70182.43

LR: ¥°(46) 24918.72

Pseudo R 0.15

Notes: *** significant > 1%, ** significant > 5%, $ignificant > 10%; Probit estimation with marginal
effects reported — in the case of a dichotomy Wdem this refers to its discrete change from 0.to

4.3 What kind of jobs are bohemian graduates gettig? A multinomial logit
model

While we did present the average salaries for wiffe types of graduates and
industries, we did not mention the ‘level’ of jdtetgraduates found (i.e. graduate vs.
non graduate jobs). Whether a graduate lands gugta job or a non graduate job
after graduation has serious implication for his/lemg term career and hence it is
worth further investigation.

Are bohemian graduates not only at a salary digadge but also more likely to enter
non-graduate dead-end jobs? As Table 8 shows, wialiehing the subject studied
with the right occupation does not seem to be afuai terms of average salary, it
does play a role in the kind of jobs bohemian gaaelsifind. Bohemian graduates who
do find a creative occupation are a lot more likelybe at a ‘graduate’ level than
bohemian graduates who have a more ‘traditionatupation (79% vs. 49%). The
sector entered, on the opposite, is not so crifiealnon-bohemian graduates even
though non-creative occupations seem to be sliggatier (77% vs. 72%).
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Table 8: Percentage of ‘graduate’ jobs by subjteatied and occupation

Graduates Non Creative | Creative
Occupations | Occupations
Non bohemian 77 72
Partially bohemian 50 73
Bohemian 49 79

Although the results in Table 8 are encouragingbimnemian graduates, they are at
odd with the results in Table 5, which showed thalhemian graduates in creative
occupations were the worst paid. So, our next\wgpto ask: what kind of ‘graduate’

jobs do bohemian graduates get, if they are paldtkofor them?

Elias and Purcell (2004a, 2004b) proposed a motaileé break-down of graduate
jobs into four different categories: traditionalpdern, new and niche (2004a, p. 61).
Using their classification, we estimated a multim@iniogit model to identify what
kind of graduate jobs bohemian graduates are nilagly ko get after controlling for a
series of personal, course and location charatitsrisThe results are presented in

Table 9.

Table 9: Multinomial logit model of the type of gi#ate job (undergraduates)

Base category:

Z_

Z_

Z_

non-graduate job | RRR value RRR value | RRR value | RRR value
Niche New Modern Traditional
Personal characteristics
Male 0.991 0.63 | 1.367* 19.32 | 1.119* 624 | 1.191| .87
Full-time 1.008 0.33 0.524*+ 23.68| 0.859* 531 | 0.863** |-4.68
Age band~21 1.375%* | 1597 | 1.305**| 11.82 | 1.580%*| 17.02 | 1.698* |16.24
Age band~22 1.514** |18.10 | 1.549*+| 16.98 | 2.135**| 2545 | 2.99t [32.20
Age band~23 1.633* |16.00 | 1.710**| 15.34 | 2.361**| 21.78 | 4.976* |40.32
Age band~24 1.735%* | 1351 | 1.772%*| 12.10 | 2.759**| 19.93 | 5.330** |33.55
Age band~25+ 3.653** |56.05 |2.338%* [29.09 |4.857 [51.76 | 3.991%* | 38.70
Black 0.670%* | -11.43 | 0.462*| -16.39 | 0.694*+| -7.72 | o.6m* |-8.45
Asian 0.669** | -14.99 | 0.601**| -16.15 | 0.691**| -10.27| 1.716"* | 16.69
Mixed ethnicity 0.757** | -5.48 | 0.754*+| -487 | 077 |-401 |1.050 0.72
Ethnicity unknown | 0.898** | -2.67 | 0.750*4 -5.73 | 03** |-3.45 |0.887* | -2.12
Disability 0.852** | 650 | 0.934* | -2.39 | 0.943* | -1.95 | 0.839%* | -4.91
Disability unknown | 1.386%* | 7.12 0.752%+ | -4.79 | 1.708**| 10.05 | 0.615%* |-7.66
1stclass degree | 1.160%* | 5.49 1.676** | 19.08 | 1.751**| 19.24 | 2.003* |21.05
2:2 class degree | 0.854** |-9.02 | 0.656** | -21.26 | 0.729%*| -14.68| 0.62* |-16.39
igig'ass‘jegree& 0.697** |-11.17 | 0.431% | -21.01 | 0.469**| -17.38| 0B |-10.85
Other degree class | 1.485** | 19.65 | 0.450%*| -30.00 | 0.448**| -28.38| 1.8@* |23.14
Course characteristics (university type, subject)
Post-1992 1.042 156 | 1.155%% 4.28 | 0584 -18.40| 0.905% | &1
unlver5|ty
Other old university| 1.053* 1.75 1.380**| 8.75 | 0.578**| -16.37| 2.075** | 15.91
Russell Group 1.255*+* | 7.50 1.775%+ | 15.29 | 0.563** | -16.05 | 4.435** | 32.92
unlver5|ty
?ng"e""cfc'ence 2.806** |36.70 | 3.427%*| 3522 | 0.451%*| -27.23| 0552 |-14.79
Science subject | 5.504** | 64.31 | 4571 | 44.86 | 0.575%* | -20.51 | 2.501** | 29.07
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Arts & humanities-

led combined 1.305** | 4.95 0.937 -0.91 | 0.474% -13.44| 0.678** | -5.60
studies

Social science-led | 5 555us | 2916 | 2.800%* | 2254 | 0.125%+| -2851| 051 |-10.74
combined studies

Science-led 2.405%*+ |21.32 | 2.557*+| 18.97 | 0.484**| -1511| 1.68®* [10.65
combined studies

Subject unknown | 0.901 -1.37 | 1.834* 6.67 0.609**+ -6.48 | 0.989 31
Spjg}'jc"ty bohemian | ; 969 034 | 0818* | -1.81| 0819 -206| 0773 -1.59
Bohemian subject | 1.285** | 7.13 0.771*+* | -6.01 | 0.306*** |-31.07 | 0.693** | -6.61
Social science X | cocie | 1136 | 0.975 -0.42 | 3.725** | 19.81 | 3.279** | 14.20
bohemian subject

Science X 0.440%* |-9.83 | 0.429%* | -7.07 | 3.466** | 14.63 | 0.266** | -6.72
bohemian subject

Arts_humanities-led ) a5, 154 | 0867 | -093| 1.954% 500 | 1.465* 1.63
X bohemian subject

Social_science-led

X partially 0.688** |-3.07 | 0.845 -1.22 | 1.506* 2.63 1.131 0.54
bohemian subject

Social_science-led | § jou | 529 | 05054 | -4.80 | 5.643%*| 11.63 | 1.488* | 1.66

X bohemian subject

Science-led X

partially bohemian | 1.168 1.21 0.965 .0.23| 2.016% 5.22 0.855 0.71
subject

Science-led X 0.931 0.44 | 0518 267 | 1.638*| 220 0.758 -0.80
bohemian subject

Creative job 3.179%* |32.08 | 5.892*+| 40.68 | 1.877**| 15.69 | 0.28%* |-13.52
Social science X | 395ue | 2174 | 0.538%| -11.11 | 0.956 0.73| 8.057 |19.19
creative job

J.Soz'encexcrea“"e 0.146** | -37.48 | 0.120~*| -35.73 | 1.949**| 1254 | 0.87 -1.19
Arts_humanities-leq ) 4 yauee | g70 | 0744+ | 2.80 | 1.267* | 2.49 | 1.136 60
X creative job

Social_science-led | 570w | 1671 | 0.522%+| -850 | 2.534%+| 857 | 3776 |8.23

X creative job

Science-led X 0.324%* | -13.41 | 0.247**| -15.02 | 1.535**| 4.92 0.596* |-2.69
creative job

Subjectunknown X| o 592w | 563 | 0.337% | -5.42 | 1.084 0.45 | 0.545 7.3
creative job

Location

North West 1.031 0.80 0.974 -0.57 | 0.862% -2.98| 0.758*| -2
Yorkshire & 1.127%* |293 | 1035 | 071 | 0.956 -0.86| 0.686%*| -6.71
Humberside

East Mid 1.227%* | 4.74 1.196** | 3.53 1.114* | 1.97 0.908* -85
West Mid 1.077* 1.79 1.136%*| 2.62 1.197**| 3.44 0.896* -149
East 1.094* | 2.08 1.079 1.50 | 1.204** | 3.46 1.028 0.48
London 1.537** |11.35 | 1.421%* |7.98 | 1.211** |3.98 0.933 -1.34
South East 1.067* 1.68 1.158**| 3.25 1.152** 290 | 0.834*** |-3.47
South West 0.869%* |-3.36 | 0.921* | -1.68 | 0.949 -0.99| 0.760%*| .81
Wales 0.714%* |-7.39 | 0.684**| -6.95 | 0.785**| -4.17 | 0.574* |-8.89
Scotland 0.926* -1.87 | 1.003 0.07 1.116*| 2.08 0.679%*|  .7.05
Northern Ireland | 0.933 -1.31 | 0.686** -599 | 1.093 1.35 0.551%+| .a4
No. of

observations 166373

Log pseudo-

likelihood -223706.8

LR: ¥(212) 58503.52
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Pseudo R | 0.12

Results are presented in ‘relative risk ratios’ BRerms. A RRR above one means
that a variable positively affects (i.e. increatfes chances) of being in that particular
graduate job type (compared to the base categoighwin our case is a ‘non-
graduate’ type of job). So, for instance, beingaemgraduate increases the chances of
being in a ‘new’ graduate job by about 36%, in adern’ one by around 12% and in
a ‘traditional’ one by around 19%, while there i3 significant gender difference in
‘niche’ graduate jobs.

Among all the results presented in Table 9, sonee veorth noticing. As far as
personal characteristics are concerned, apart trengender differences described
above, the probability of getting a graduate jotréases with age for all types of jobs
but the ‘traditional’ one, for which being slightlyounger (i.e. 23 or 24) is an
advantage. Graduates from and ethnic minority amenally less likely to have a
graduate job, with the only exception of ‘traditabngraduate jobs for Asian students.
The degree classification variables perform as ebege i.e. better students with
higher marks are more likely to have graduate j@ib=ll types). This is in line with
the human capital theory (Becker 1964).

Graduates from more prestigious (Russell groupyarsities are generally more

likely to get a graduate job than a non-graduate, dmt this is true especially for

‘traditional’ graduate jobs where the RRR is welep4 (i.e. they are 4 times as likely

than students from other HEIs to get a traditiogr@duate job). The only type of

graduate job where graduates from Russell groups Hie¢ at a disadvantage is the
‘modern’ type, which includesnewer professions, particularly in management, IT
and creative vocational areagElias and Purcell 2004b, p. 6).

The most interesting result for us is that bohengeaduates do get graduate jobs but
mainly of the ‘niche’ type. In the words of EliaacaPurcell (2004b, p. 4) this is an
occupational area in whickalthough the majority of those employed ... do netha
degrees, and most of the jobs classified withinutiiegroup do not normally require
a degree, there are undoubtedly significant groofpsccupations within them that do
require degrees or provide ample scope for the @gerof degree level skills and
knowledgé Combining a bohemian subject with other subjetiswever, changes
this result. For instance, combining a bohemianeslwith social sciences make the
‘traditional’ and ‘modern’ types more likely, whileombining it with sciences
increases the chances of getting a ‘modern’ typgaduate job.

Finally, a quick look at the results on locationww that London, as expected,
maximises the chances of getting a graduate jofallinthe categories, but the
traditional one (for which the coefficient is insificant). Other regional patterns also
emerge. In Yorkshire and Humberside, for exampighe’ graduate jobs are more
likely. Niche occupations are also important in Best Midlands, while in the South
East and West Midlands ‘new’ and ‘modern’ gradyabs are more common.

5. Discussion

Our findings on the lower salary level and pooreearprospects of both bohemian
graduates in general and non bohemian graduatéscvaative occupations seem to
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contradict most of the literature on the creativermmmy and economic development,
which sees these as an ‘engine’ for local growtbr{@a et al. 2008).

Two are the possible views on this. On one sidenight be argued that the link
between bohemians and economic growth still nesth& tconvincingly demonstrated.
Boschma and Fritsch (2007), for example, while dgrgconfirming the relation
between creative class and economic growth by apgpithe Florida (2002c) creative
class framework to various European regions, pmimthat the correlation coefficient
between the share of bohemians and the numbertehtsa(one of the measure of
economic growth) is not significant. As such, whilee creative class as a whole
might play a critical role on local and nationalvd®pment (partly because largely
overlapping with the concept of human capital) réheould be some doubts on the
importance of the bohemian sub-group.

On the other side, it might be argued that bohesnay a crucial role in fostering
growth even though the labour market does not f@lyard them for this. So the real
guestion is: why do they not have a proper monetaward? Several possible
explanations can be found for this:

1. One explanation might be linked to thiene-horizon’ of our data. It has been
suggested (Aston 1999, Blackwell and Harvey 1998Rbbbie 1998, Oakley et al.
2008) that creative careers follow a less conveatigattern and people need to
‘invent’ their own career and established their ratda become successful in the
sector. Self-employment is also more important timather sectors (DCMS 2006).
All this requires a long term investment. As theS34#Edata are collected between 6
and 18 months after graduation, this might expleity bohemian graduates seems to
be doing less well.

2. Another explanation, of a more sociological matus linked to thevalue system’

of bohemian graduates. Ball (2003) suggests tleattioe workers in generabperate

on a value system that prizes creative expressi@r &inancial rewards, with a
higher degree of involvement in voluntary work opaid work experience which they
see as career enhancih@. 21). This is echoed in the literature by otiséudies
across different sub disciplines of the creativis §Abbing 2002, Galloway et al.
2002). It might simply be that in the utility fumamh of bohemian graduates salaries do
not carry much weight.

3. Towse (2001) questions the role and value didnig@ducation for artists’ training.
She recognises, however, that part of the valuéhefhigher education system is
providing a‘screening’ device for employers (Spence 1973). If this is ¢hee, the
fact that the most prestigious HEIs do not playignicant role in providing
bohemian courses could be part of the reason olawer salary level. The link
between the low salary level and the under reptaten of these subjects within the
leading universities might be a factor affecting #ind of economic rewards which
these students can experience.

4. Alternative to the screening hypothesis, theiman capital’ (Becker 1964)
hypothesis would simply underline that employerstévwith their wallets’ so they
pay less people who they perceive to be of lowéityahnd/or ‘quality’. In this sense,
it could be that the current bohemian courses dbpnovide students with the
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necessary generic skills to be successful in thanarket (e.g. high standard literacy
and numeracy skills) and that ‘creativity’ alonen@ enough.

5. The spillovers and spillacrosses produced byebwhns (Stolarick and Florida
2006) are positiveexternalities’ which are not given the recognition or monetary
reward they deserve.

6. Finally, some economists would probably simplgua that lower salaries are a
consequence ofoversupply’ of bohemian graduates. Abbing (2002) questions
whether there isan oversupply of art and artistand also adds thatwhether the arts
are just too attractive, depends on the notion dfetiver poverty is due to
misinformation and therefore real, or is compenddia by non-monetary rewards
(p.149). Our data, however, do not fully support thversupply hypothesis as the
number of creative occupations seemed to be higluiginto absorb the supply of
bohemian graduates (assuming they had the necessiisy.

6. Conclusions and further research

The main aim of the paper was twofold. On the tegcal side, it was an attempt to
summarise and clarify some of the terminology sumthng the ‘creative economy’

debate and how it relates to other concepts sudtuammn capital. On the empirical
side, the paper represents the first detailed micvidual study on career prospects
of ‘bohemian graduates’, i.e. individuals with highman capital (graduates) in the
field of core creative and cultural disciplines femian subjects).

The paper has shown that while highly skilled labaod migration patterns have
been linked to regional development and growthr{€oet al. 2008, Trippl and Maier
2007, Faggian and McCann 2009c) there is a needntoe research to look into
different categories of highly skilled as not albbur markets reward skills equally.

Our findings highlight the difficulties encounterbg ‘bohemian graduates’ in the job
market, which are reflected in the salary level ayoe of job offered to them.
Although our results are in line with some more lgadve studies on the same
subject (McRobbie 2002, Menger 1999, Oakley e2@08), they do pose the question:
if bohemians are so important for economic growthr{#n2002a, 2002b, 2002c)
and such a significant part of the UK economy magh public policy claims (DCMS
and BERR 2008, Higgs et al. 2008, The Work Fouoda#008), why are they not
rewarded by the labour market? Several possiblaeapons have been discussed.

The paper presents just a snapshot of the bohegreainate labour market in the year
2006/07, but further research could extend the tmgzon over a longer period to
test for the robustness of our results. MoreoverAaton (1999) suggests that the
short term perspective could prove quite limited lohemian graduates who might
experience longer ‘transition periods’ after grachrabefore finding a relevant job
which match their qualifications, it would be udeto integrate a more longitudinal
perspective by using the new ‘longitudinal DHLE'ngey by HESA which follows
graduates three years after graduation.
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